
WPO: Values & Branding



Facilitating the greatness of  women leaders 

through community, peer learning and 

knowledge sharing.

WPO MISSION (RESTATED)

LEGAL MISSION

To accelerate business growth, enhance competitiveness, and promote 

economic security for women entrepreneurs and women-led businesses.
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WPO CORE VALUES

OUR CORE VALUES DRIVE EVERYTHING WE DO: IT’S HOW WE TREAT EACH OTHER, 
HOW WE WORK, AND WHAT WE EXPECT OF EVERYONE WHO IS A PART OF THE  WPO.
WE ARE: 

• COMMUNITY-MINDED: This is a group process, this is a safe place. “All ships rise with the rising tide.”

• INSATIABLY CURIOUS: Driven to learn, interested, open to learn from everything, including mistakes.

• SUPPORTIVE: Caring advocates, being collaborative and helpful.

• TENACIOUS: Getting it done, following-through, dedicated, quest for excellence

• THOUGHTFUL: Considering the impact, thinking about the big picture, asking and not assuming, considering 

capacity, respecting others, communicating. 
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EXAMPLES OF WPO CORE VALUES – CHAIR SHARE 

In your role as chair or past member, what have you experienced 
that exemplifies one of  these values?  

1. COMMUNITY-MINDED 

2. INSATIABLY CURIOUS 

3. SUPPORTIVE

4. TENACIOUS

5. THOUGHTFUL
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Chair Role - Multifaceted 

Chapter Building 

▪ Source candidates

▪ Host and attend events

▪ Interview candidates

▪ Onboard new members

Meeting Management  
▪ Facilitate WPO PeerView   

monthly 

▪ Manage group dynamics 

▪ Source speakers/content

▪ Admin: logistics (food, venue, 
host), track attendance, socials 
etc..

Chair Relationships 

▪ Region Lead 1-1’s

▪ Regional peer group meetings

▪ Chair Training / Forum

Member Relationships

▪ Connect members with other 
members 

▪ Organize events and retreats 

▪ 1-1 meetings with members

▪ Promote WPO events and info

WPO Engagement

▪ Townhalls

▪ Virtual Trainings

▪ Forum 

▪ Admin / invoicing / portal 

▪ Judy meetings 

Partner Relationships

▪ Local and national

▪ Co-host events

▪ Possible referral source

▪ May provide space or funding 
for meetings
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Diversity, Equity, Inclusion and Belonging

The board of  the WPO confirms its commitment to its core values of  inclusiveness, diversity, equality and helping women 

entrepreneurs achieve business success through the sharing of  education, experience and best practices. As a global 

membership organization, the criteria for membership are ownership and revenue. There is a no tolerance policy 

at  WPO  for  judging  any  company  on  any  other  basis.  WPO  has  zero  tolerance  for  any  divisiveness.  We  will not 

tolerate  any  type  of  discriminatory  practices  as  it  pertains  to  race,  ethnicity,  age,  religion,  social  status,  sexuality, 

disability, or any other protected characteristics. As we move forward the Board will continue to take steps to assure that the 

chapters formed reflect diversity. We will do this through the recruitment of  diverse Chapter Chairs and the training and 

education of  its membership on diversity and inclusion.

The WPO’s DEIB committee made up of  Chairs, members and board members, holds the commitment to diversity, 

equity, inclusion and belonging, which are at the core of  who we are. Our commitment to these values is central to our 

mission and to our impact to support the success of  every member and supporter. We know that diverse perspectives solve 

complex business and societal problems that help the world evolve and promote the power of  innovation that comes with 

collaborating with people with different backgrounds, experiences, and ideas.
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WPO: What DEIB Means

Membership is based on ownership, private/public company status, role, and 

revenue.

• All other differences are expected, welcomed, and protected.

• Diverse perspectives are not a “nice to have”—they are core to peer learning and 

business insight.

What DEIB is not

• It is not optional.

• It is not passive.
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WPO: Chair Role in DEIB

• Recruiting for diversity, not familiarity

• Facilitating for equity, not dominance

• Intervening early and consistently

• Using values as the standard for tough conversations
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Head Office CC Support Team
CC MANAGEMENT

Judy Waak-Pearce
Sr. Director, Strategic Growth Initiatives
judy@women-presidents.com - +1-219-363-8395 
• Oversees Chapter Chairs and Region Leads
• New Chapter Launches
• Organizational strategic partnerships

Tomi Jane DeTorres,

Chapter Chair Manager

tomijane@women-presidents.com

+1-908-331-6903

When to contact:

• Main liaison for Chapter Chairs

• Contact for day-to-day operational 

chapter support

• Assistance with resources/processes for 

Chapter Chairs

• Onboarding information and support

• Financial compensation/reimbursement 

questions

Carly Ward-Popek,

Membership Operations Manager

carly@women-presidents.com 

When to contact:

• Inquiries related to membership 

applications, member dues payments, 

transfers, and queries from members

Melissa Horne,

Bookkeeper

melissa@women-presidents.com

When to contact:

• Bill.com support, inquiries related to 

payment processing

mailto:judy@women-presidents.com
mailto:judy@women-presidents.com
mailto:judy@women-presidents.com
mailto:tomijane@women-presidents.com
mailto:tomijane@women-presidents.com
mailto:tomijane@women-presidents.com
mailto:carly@women-presidents.com
mailto:carly@women-presidents.com
mailto:carly@women-presidents.com
mailto:melissa@women-presidents.com
mailto:melissa@women-presidents.com
mailto:melissa@women-presidents.com
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WPO Membership Levels

CHAPTER

•$1 million (USD) in gross annual revenues for service-based business or $2 

million (USD) in gross annual revenues for product-based business

MEMBER-AT-LARGE

•For women who meet chapter membership criteria but live in a region where 

there is no active chapter or cannot attend monthly meetings

•Members receive all benefits of  WPO, except chapter meetings

PLATINUM

•$10 million (USD) and above in gross annual revenue

•Group meets three times a year at deluxe locations decided upon by the 

group

•Meetings are a day and a half  with a visiting expert in a particular field

ALUMNA

•For members who have had chapter status for at least three consecutive years

•Members receive all benefits of  WPO except chapter meetings

•Members are invited to special events

ZENITH

•$50 million (USD) and above in gross annual revenue

•Group meets three times a year at deluxe locations decided upon by the 

group

•Group objectives are to: develop cutting edge information and strategies for 

fast growth companies, change how members are perceived by the media and 

public, and build strong connections through growth

WPONEXT

•WPONext is a community of  women who have rotated out of  traditional 

WPO membership but who still have a commitment to the mission, vision and 

values of  WPO
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Chapter Chair Schedule Expectations (Head Office)

In-Person:

• One-time attendance at the next available New Chapter Chair Orientation after hire. For new chapters, once 

their chapter has 9 members.

 (timing: varies)

• Annual Entrepreneurial Excellence Forum (EEF)

 May 5-9, 2026

  - May 5: Arrivals

  - May 6: Annual Chapter Chair Training (focusing on the professional development of  our 

  Chapter Chair community)

  - May 7 – 8: EEF

  - May 9: Departures
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Chapter Chair Schedule Expectations (Head Office)

Virtual:

• Onboarding Check Ins: regularly scheduled meetings with Head Office and Region Leads

• Purpose: Connection point to ensure smooth onboarding and training.

• Region Lead Meetings: cadence to be determined with each Chair and their Region Lead

• Purpose: Connection point on chapter progress, opportunity for you and Region Lead to strategically discuss the growth 

of  your chapter(s)

• Quarterly Town Halls: Chapter Chair only meeting led by the WPO CEO to take provide updates and take 

questions on organizational updates, opportunity to hear from the global community of  Chairs regarding 

timely topics (attendance optional, although encouraged)

• Virtual Trainings: Chapter Chair only training providing professional development opportunities designed to 

aid Chairs in leading their chapters (attendance optional, although encouraged)
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2026 Year-at-a-Glance

Available in the Portal HERE

https://members.women-presidents.com/discussions/2025-2026-calendar-of-events-for-chapter-chairs-mg8oljpn?hsLang=en


16

Chapter Chair Success Path



WPO Branding
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PULL 3 SLIDES FROM BRAND GUIDE

Brand Personality

Brand Pillars

Brand Story

REFERENCE BRAND GUIDE AS USEFUL HERE
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Branding as a Chapter Chair

• Email Signature

Use the official Chapter Chair signature

• Email Address

Consider your current email address format. If  

desired, set up a separate email account for WPO

(i.e. yourname.wpo@gmail.com)

• LinkedIn Positioning

List yourself  as WPO Chapter Chair in your 

experience, and wherever possible in your profile

Utilize WPO templates and messaging when 

talking about WPO

Repost WPO LinkedIn content



Tools for Communicating WPO Brand
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WPO: Elevator Pitch 

• 1 min each

• Pretend you are at a networking event filled 

with women entrepreneurs.  How will you 

communicate the value of  WPO?



2 Park Avenue, 20th Floor \ New York, NY 10016

Web: women-presidents.com

Email: info@women-presidents.com

Phone: (646) 668-5460

Thank you.

http://womenpresidentsorg.com/
mailto:info@womenpresidentsorg.com
https://www.facebook.com/TheWPO/
https://www.linkedin.com/company/womenpresidentsorganization/
https://twitter.com/WomenPresidents
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